
Li Ning UK 
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Li Ning  is coming to the UK! 

Coming to dominate 
sportswear market, to be a 
favourite choice for comfy 
sports and casual clothes.
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Develop a dynamic, youthful brand image 
that resonates with the active UK 

consumer base.
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Focus marketing efforts on the top sports 
in the UK such as football, rugby, 

basketball, cricket, and tennis.
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Leverage the popularity of brands like Nike and Jordan to establish Li Ning as a premium athletic 
wear choice.





Google Ads

1Audience Targeting

Leverage Google's powerful audience 

targeting capabilities to reach your ideal 
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Leverage Instagram's 
short-form video 

feature to create 
engaging, authentic 
content that resonates 
with the platform's 

younger, trend-
conscious audience.
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Tap into TikTok's 
immense popularity, 

especially among Gen Z, 
to create fun, shareable 
video content that goes 
viral and drives brand 

awareness.
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Utilize YouTube's 
answer to short-
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Li Ning should look to sponsor major sporting events and competitions in the UK 
to boost brand visibility and engagement with its target audience. This could 
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Leveraging the power of AI, companies can now create personalised training 
apps featuring famous athletes as virtual coaches. These AI-driven apps can 

analyse user data, provide customised workout routines, and offer real-time 
feedback, all while delivering the expertise and motivation of renowned sports 
figures.

By incorporating the likeness and insights of popular athletes, these apps can 
create a more immersive and engaging experience for users, helping them 

achieve their fitness goals and stay inspired throughout their training journeys.



AI - WPP
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To create excitement and buzz around the launch of Li Ning's entry into the UK 
market, the marketing team is planning a series of "match" events and media 

moments. This includes warning the media that something big is about to 
happen, followed by planned leaks and teasers to build anticipation.

As part of this strategy, Li Ning will also offer a limited edition product that can 
only be obtained through a unique discount code. Customers will need to 

provide their email address and reach a certain level in a related in-game 


