
COMMUNICATE YOUR  

PERSONAL BRAND ATWORK



www.sholakaye.com

http://www.sholakaye.com/


RATE YOURSELF

Are you
● Dynamic
● Inspiring
● Valuable
● Authentic
when you communicate?



TELLING YOURPERSONAL  

BRAND STORY



INSPIRING

- What’s YOUR story?

- What are you known for?

- Facts tell, stories sell

- Connect with others through  

vulnerability and transparency



Now-Then-How Framework

Use this for:

General storytelling

Describing how you

turned around a work

challenge

Client stories

Now

Then

How



RATE YOURSELF

Do you have a personal brand story  
that shares your
● Achievements
● Challenges
● Ethos?



TOOLS to



HEAD, CHEST  

& GUTVOICE



HEAD, CHEST & GUT VOICES

GUT - warrior, strong, fierce, serious

CHEST/HEART - appeal to emotions, warm

HEAD - intellectual, playful, excited,  

childish







GRAVITAS - CAT

Take up



RATE YOURSELF

Do you change up your  
communication style depending on  
who you’re with?
Can you display
● Gravitas
● Relatability?



ARCHETYPES  

& PERSONAS



Your Communication Archetype - WHO ARE YOU?



Four important archetypes

The CarerThe King The Warrior The Creative



The King

- Wise, reasoned, objective

- Formal body language and dress

- Voice in the head

- Use when







The Carer

- Supportive, empathetic

- Speak from the heart

- Eyes smiling and soft

- Voice in the chest - melodious and  

full of emotion

- Use when you need to



RATE YOURSELF

Do you have some knowledge of  
archetypes?
Are you aware of whether you’re a
● King
● Carer
● Creative
● Warrior … or some other type?



BE AUTHENTIC-

Know yourself



*AUTHENTIC

What three words would you want to  

embody when 





RATE YOURSELF

Are you an authentic communicator? 

Do you know your communication  
values?

Do you need to do more work on  
this?



RESOURCE SHEET: sholakaye.co m /personalbrand



Connect on LinkedIn

I speak on

● Empathy in the Workplace
● DEI
● Inclusive Leadership

Other organisations that  

would benefit from a talk?



Your brand on camera

● Camera angle

● Lighting

● Background

● Your voice

● Your appearance, or not

● Images you choose for your



KEEP IN TOUCH!
www.sholakaye.com 

info@sholakaye.net

http://www.sholakaye.com/
mailto:info@sholakaye.net

