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Our Process

Objectives

Research

Messaging & Creative

Forecasting
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Agenda



Our Process: RADAR
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Objectives
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JD Wants to 
Promote Trainers 
the upcoming FY 24



How Budgets Are Calculated?
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Given A 
Budget

Forecast A 
Budget



Campaign Objectives
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Brand 
Awareness

Website 
Traffic Engagement

Leads

Video Views

Conversions



We’ll need to use a full-funnel, omni-channel 
approach 
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Awareness

Consideration

Conversion

Drive awareness of Dolphin Gaming amongst Slots and Bingo players 
in Ontario. Emphasis on higher CPC terms to mitigate risk. Focus on 
lower-cost, Display and Video campaign activity. 

Drive users into consideration by highlighting 1) established 
reputation and brand equity, 2) Rewards, 3) Gaming options 
etc (See Slide 12).  

Through Search, Paid Social remarketing* and other lower-
funnel campaigns, we can drive action/conversion across our 
audiences
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Awareness Consideration



Keyword Research
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Search Demand – Brand 2023-24



Search Demand – Trainer Brands 2023-24

16

 -

 1,000,000

 2,000,000

 3,000,000

 4,000,000

 5,000,000

 6,000,000

 7,000,000

Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23 Sep-23 Oct-23 Nov-23 Dec-23 Jan-24

adidas nike puma skechers generic



Audience Research
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Meta Audience Example
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Audience 
size: 

5.7-6.8 
Million

Using Meta’s targeting options, we can 
find people based on:

• Demographics – Age, gender
• Interests – brands, hobbies etc.
• Behaviours – devices, purchase 

behaviour



Messaging & 
Creative
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Messaging Best Practices
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Google:
Headlines – up to 30 characters

Descriptions – up to 90 
characters
Title Case

Include brand name
Include CTA

Meta: 
Headlines – up to 40 characters 

Descriptions – up to 125 
characters 

Sentence Case
Include Brand Name 

Include CTA



Google Search Ads
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Variation of Creative
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Creative testing – a continuous process

24

Message/ Landing 
Page Testing

Creative 
Testing

Audience 
Testing

Scaling

Testing 
Framework



A Testing Framework In Action
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Test Testing Elements Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun

Landing Pages

Messages

Headlines 

Descriptions

Extensions

Offers

Creative
Images

Video

Audiences
Demographic testing

Custom audiences
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Forecasting results on Search
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Channel Target Avg.
Impressions

Avg. CPCs Est. CTR Est. Clicks Cost Est CVR Est. 
Conversions

Est. CPA

Search Brand 2,910,467 £1.51 40% 1,164,187 £1,757,922 5% 58,209 £30.20

Search Generic 2,708,790 £0.56 3% 81,264 £45,508 2% 2,284 £19.93

Search Nike 4,996,533 £0.72 3% 149,896 £107,925.12 2% 2,998 £36.00

Search Adidas 760,508 £0.50 3% 22,815 £11,407.63 2% 456 £25.00

TOTAL 11,376,298 £1.36 1,418,162 £1,922,762 4.5% 63,289 £30.38

The forecast is based on average monthly searches within the UK, with assumed 
benchmarks for CPC/CTR & CVR, to produce a monthly investment figure of the target 
areas listed above.



Thank you for your time ☺
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