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Compelling statistics
• In 2023, online video is expected to account for 82.5% of all 

web traffic, making it the most popular 

• 95% of consumers retain information that is communicated 
by video compared to 10% by reading

• 90% of consumers have indicated that product videos 
directly inform their purchasing decisions

• 92% of videos viewed by mobile phone are shared compared 
to other ways of viewing video

• 92% of video marketers reported that video gives them a 
positive return on investment

• 94% of marketers claim that video has improved customer 
knowledge of their goods or services



Script Shot lists Storyboards Locations Props & 
costumes

People       
(cast & crew)



Keep your shots stable and smooth

Turn on your gridlines on your smartphone

Frame your subject correctly

Try to avoid using your zoom function

Pay attention to your location and your 'set'

Step 3: 









Step 4: Edit your video(Post-production)



Optimum lengths

• YouTube ʹ 2 mins

• Facebook ʹ 2-3 mins

• Instagram ʹ 30 sec

• TikTok ʹ 15 sec

• Facebook ʹ 30 sec

• LinkedIn ʹ 30-90 sec

Final tips (a reminder)

• Tell stories

• Save the best for the first

• Include a call to action

• No hard selling

• �ĚĚ�ĐĂƉƚŝŽŶƐ�ŝĨ�ƚŚĞ�ƉůĂƚĨŽƌŵ�ĚŽĞƐŶ͛ƚ�

automatically

Step 5: Share your video (Distribution)



• 'ŽŽŐůĞ�ƐĞĂƌĐŚ�͚�&/�ŚŽǁ�ƚŽ�ǀŝĚĞŽ�ŵĂƌŬĞƚŝŶŐ͛

• ^ĞĂƌĐŚ�͚�&/͛�ŽŶ�Đŝŵ͘ĐŽ͘ƵŬͬƚƌĂŝŶŝŶŐ

• Let us know your thoughts on this webinar

ventures@bfi.org.uk

Thanks! 
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