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Brand story!  

• Li-Ning is the Chinese leader in athletic apparel and footwear, 
rooted in the vision of its founder and namesake, the champion 
gymnast, Mr. Li Ning. He founded the company in 1990 with 
the simple goal of providing Chinese athletes a national 
brand to wear on the world stage of the Olympics — 
historically one of the West’s rare portals into authentic 
Chinese culture. This modest intention has, 30 years later, led 
to the rise of a global sport pioneer. Residing at the forefront of 
21st-century design and technology while celebrating its own, 
storied heritage, Li-Ning explores the tension between past and 
future, man and nature, exibility and strength. Yet it is ultimately 
driven by the boundless potential of the human body.



The target audience for the brand are people 
who practice sports - Generation Z and 

Millennials



Li-Ning targets consumers who participate in 
sports like running, basketball, badminton, 
football, tennis, and fitness. The brand 
collaborate with athletes and teams in China 
and abroad.
In 2006 the company signed "strategic collaborations" with the National Basketball 
Association, the Association of Tennis Professionals, the China University Basketball 
Association and the China University Football League. It also signed sponsorship 
deals with the Chinese national teams and the Sudan track and field team. The 
company will also provide apparel for the Argentina national basketball team at 
international events including the 2008 Summer Olympic Games and 2012 Summer 
Olympic Games. A similar deal was made with the Swedish Olympic Committee.
Our goal is to establish "strategic collaborations" with the National 
teams in the UK. 



Grand opening event – Oxford Street shop
Follow as in the online conference! 
 





Digital transformation: from brick-and-mortar 
to omni-channel



Digital marketing strategy 
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• Focus on event to create attention and awareness/Collect data
• Use of AI/Innovative Tech
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• Collaborate with fitness influencers
• Tik Tok
• Instagram



Don't hesitate to ask any questions! 


